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Abstract

A USB flash drive is a data storage device that includes flash memory with an
integrated Universal Serial Bus (USE) interface. USB flash drives are typically
removable and rewritable, and physically much smaller than a floppy disk. Most
weigh less than 30 gram. This paper entitled “A study on consumer preference and
satisfaction towards Pen drive with special reference to Theni” is carried out with
an objective to determine the consumer preference and satisfaction. The primary
objective of this study is to find out the consumer preference and satisfaction
towards pen drive with special reference to Theni. The secondary data was collected
from related websites, books. For distribution of questionnaire to the consumer
convenience sampling method was used to select the customer and the survey was
taken among those selected users. After collecting the data from the respondents it
was analyzing using simple percentage method for analyzing the collected data. To
identify the factors customer to buy pen drive. To know the customer satisfaction
towards the repeated purchase of particular Pen Drive in Theni District.
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Introduction
A USB flash drive is a data storage device that includes flash

memory with an integrated Universal Serial Bus (USE) interface.
USB flash drives are typically removable and rewritable, and
physically much smaller than a floppy disk. Most weigh less than

¥ 30 gram. As of January 2013drives of | terabytes (TB) are available,
“and storage capacities as large as 2 terabytes are planned, with
 steady improvements in size and price per capacity expected. Some

allow up to 1,00,000 write/erase cycles (depending on the exact type
memory chip used) and 10 yeas shelf storage time.

" USB flash drives are often used for the same purposes for which
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B  disks or CDROMs were used. They are smaller, faster, have

sands of times more capacity, and are more durable and reliable

se they have no moving parts. Until approximately 2005, most
and laptop computers were supplicd with floppy disk drives,
disk drives have been abandoned in favour of USB. This
nly focused on the consumer preferences towards pen drive
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twork administrators find USB pen drive highly handy to load they, o
rmation and software used for system maintenance, troub[eshooting alrtg

ise of this portable device makes it popular among them.

ion Carrier
rives are used to carry applications that run on the host computer without the necesg;
allation. U3, backed by pen drive vendors, offers an API to pen drive-specific functiong
and open-source software, has also been developed to allow U3 drives ¥
lication framework that runs from a pen drive and turns its PC host and othe
multi-screen, web-like work environment.

ty

anies make solid state digital audio players in a small form factor, essentially
th sound output and a simple user interface. The MP3 playback function

to USB pen Drive. Some of them also have LCD display for track
k and rechargeable battery.

y analyzed tl}atvit is the youth which is the real growth driver of the
gicon dering this fact the paper is an attempt to gives as naps hot of
s pen drives for several embodied functions of the pen drive.
0 peoples aged between 20 and 29. The study sheds light on
o,f‘tlrns device. Findings of the study would be helpful for
marketing segments.
»d of pen drive usage among the post graduates students”
| iﬂflerg C%evelqpsg €quipments manufacturers as well
egrs characteristics of Pen drive technology is well
“-epotcntlal'ly damaging or disruptive aspects can
1€ usage difference by gender with respect to the

o, tdtllf respondents have givefavorable opinion
at deserve the attention of the pen drive

i duct promised and product offered. The
they are satisfied with the existing
008 n his Study analyzed that it is
ty in India. Considering this fact
Q%ple use their pen drives for

uestionnaire method.
r will be tabulated,
collected form the
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bjec we of the study are:
e opinion of consumers behaviour towards usage of pen drives/USB flash

zl

on petmvc analysis on various brands of pen drives.
>pmmn of the consumer’s regarding the price, quality and usage.
he customers readiness towards innovative products.
1g; c§§t;on and conclusion based on the study.
n retatlon
a: ed the simple percentage analysis and diagrammatic presentation of data.

exAge wise classification of the sample respondents

&ﬁ ~ Number of Respondents Percentage of respondents(100)

i 3 6%

E{‘f _ 251 50%

B B, 26%
a9 18%

50 100%

atfom of thex expondents

l .»
,f‘l‘

- ‘ ol
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Wike Clast

1 of the sample respondent. This table implies that among
oup of 12 to 16; 50% (25) are in the age group of 17 to.21;
j “‘ the group of above 25 years. The pen drive is most

“tpe age group of 17 to 21 years.

J)J’

eferred by the sample respondents
M:(SO) Percentage of respondents (100)
‘;J 4%
20%
20%
16%
ks 40%
100%
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Brands nsed by therespondents

drives that are preferred by the sample respondents. Among
spondents prefer to use Kingston brand pen drives; 20% (10
ony brand; 20% (10) of them are preferring the brand of
andisk pen drives; and 40% (20) of the respondents are
drives are mostly preferable in the HP brand.

d by sample respondents

Percentage of
respondents(100)

100%

d by the sample respondents.

he respondents are using 4 GB
used by 44% (22)of the

B is used by the 6%(3).
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Respondents

n suggestion have been recommended. In this study an
analysis and preference about these brands. It is found
oblems in the usage of the pen drives. Still it has to create
e still more effective. Based on this study it is clear

sen dries. And they are Often suffering from the
any should implement more innovative ideas for

'f¢rence of Pendrive in Dindigul City.” [OSR
M), e-ISSN: 2278-487X, p-ISSN : 2319-T668,
| y on Customer Satisfaction Towards Pen
55 and Management(IOSR-JBM), e-ISSN:
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