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under several central schemes. The idea behind DBT is to cut gy,

) Wagt
and leakages and also enhance efficiency. The benefit ang or enc:f”@»(lumq
transferred directly to the beneficiaries. This would be done throygp, bio'tk-rn%‘“-n
Aadhaar linked bank accounts. This will reduce several layers o in Ml

Etn
te e §

delays in the system. The primary aims of this Direct Benefit Trangfy, ped'an:q :’
bring transparency and terminate pilferage from distribution of g, : By

an;
o Pope. 4
Central Government of India. Central Plan Scheme Monitoring Syste,. (Cppo

",
h v
implemented by the Office of Controller General of Accounts wil] g S 13)»&;\.{
:
platform for routing DBT. .

m*:',w

A decision was taken in the meeting of the National Committeg Di
Transfers held by the Prime Minster that JDirect Benefit Transfers will b r:;t G
from 1/1/2013 in 43 districts. The purpose of DBT is to ensure thyt beneﬁ;:::

. They
pillars for the success of the system of Direct Cash Transfer that we haye eVisioyy |
Aadhaar platform and financial inclusion. If either of these pillars is weak w:
endanger the success of the initiative. So the Finance Ministry and Uniqye dengi ]

individual’s bank account electronically, cutting down delays and diversions

Authority had to work in close coordination to achieve a collective goal. The Dy i:t
a recent origin. Many of the marginalized and weaker sections are potentig| beneﬁd&g
included under DBTS but some of them are yet to be covered under the schem 1,
study attempts to examine the mode of inclusion of beneficiaries in the St
Awareness on the schemes, willingness to operate through banks and compliang;
procedures are issues to be dealt with while looking at benefits accruing from
schemes. Accessibility to bank service in rural area and the digital divide in the cou
are crucial problem that stand in the way of development of direct benefit tra

scheme. The scheme has already been facing severe constraints, problems and &

and therefore has paved way for a detailed study on the prospects, issues invi

feasibility, perception of the beneficiaries and the solutions therefore.

1.1. Bharat gas
Bharatgas has introduced innovative offers on LPG gas to their custo®®

Today, they serve more than 30 million households in India. To cater to the neetst"

public, they have more than 49 modern filling plants which are used to bottle Bhar¥

Vw
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cylinders' You can now pick up your cooking fuel in a mini b kg cylinder. Simply WWl(llfw
a proof of identity (preferably Adhere card) along with the application and rolevant fipa,

ond you can have a convenient 5 kg cylinder of Bharatgas.

1.2. Indane Gas

Indane gas is a Liquefied Petroleum Gas (LPG) brand developed and ownod by
Indian Oil Corporation in India, It is the world's second largest LPG marketer. The
prand was conceived in 1964 to bring modern cooking to Indian kitchens, The firal
Indane LPG connection was released on 22 October 1965 at Kolkata. Indane serves morg
than 90 million families through a network of 9100 distributors. 27% of its customern
reside in semi-urban or rural markets and every second LPG cooking gas connection in
India is that of Indane. The sales network is backed by 45 Indane Area Offices. Tho
brand has been awarded the title of "Super brand" by Super brand India.

: o«

1.3. HP Gas

Modern LPG was first launched by Union Carbide as “PYROFAX” brand in the
year 1920. LPG marketing started in India in fifties by Burmah Shell &Stanvac in
towns around the Refineries. The marketing of LPG was entrusted to private
concessionaires & Caltex such as erstwhile Kosan Gas, DGPL & JK Gas. HPCL
commenced marketing of LPG under the brand name “HP GAS” in 1979 with takeover
of these concessionaires and merger with HPCL with a customer holding of 7.8 lakhs.
The demand was sluggish till 1970 - sales 174 TMT.

2. OBJECTIVES
o To have a through insight into the various’prospects and problems involved
therein.
* To study about the awareness level of consumers regarding Direct Benefit
Transfer for LPG Scheme.
* To analyze the satisfaction level of LPG consumers towards Direct Benefit
Transfer for LPG Scheme.
The objective of this research paper concentrates on identifying the problems
after the implementation of Direct Benefit Transfer LPG Scheme from the consumer’s
point of view.

Mﬁ
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3. SAMPLING DESIGN
As per the data collection regarding the consumer perception in the Per:
r

taluk, the financial year of 9017-2018, 100 respondents have been selected g g Uy,

this study. Because of convenient, accessibility and proximity to the reample Iy
: S

e sampling method has been adopted for primary data collection, Uchey

convenienc
Table 1. Demographics profile
Demographics Variables Frequency m u

Male _ il \30@\'
Gender 70 |
Female L 7N0

Below?20 566 6
20-35 | E
Age 35-45 28 28
46-above 10 10
SSLC 26 %

. UG i 30 30
Education PG 24 o
Others 20 20
Private employee 30 30

: Government employee 20 20
Occupation Business men 32 39
Others 18 18 |

Below 10,000 38 38

. 10,001-20,000 - - 24 24

Monthly income - 54 61.30,000 » 22 2

Above 30,001 16 16

Source: Primary data

i

4. CHI- SQUARE TEST
There is no significance relationship between gender awareness level.

Table 2. Gender and Level of Satisfaction of Respondents

1*?:; Gender Level of Satisfaction Total '
. Low level | Medium level | High level f
1 | Male 8 14 8 30
2 | Female 18 36 16 10
26 100
Source: Primary data 20 2

-
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It is inferred from the above table reveals that medium level of aatlafaction of
In order to find out whether there is a significant rolationahip between pendes
and the level of attitude, chi-square test has been applied.

4.1 Calculation of chi-square test

Ho: There is no significant relationship between gender and the level of satisfaction
Ha: There is a significant relationship between gender and the level of satisfaction.

—o0 | E | OE |(0-E2| (O-E)YE
8 | 8 0 0 0 v =Y (0 - EYY/E = 0.6626
18 | 0 0 0
‘-.__fi%——-ir ig 1 1 0.066 Degree of freedom v = (r=1) (c - 1)
36 | 35 1 1 | 0.0285 =2-D@-1D=2
8 | T 1 1 0.1428 2 0.06 = 5.99
16 | 17 1 1 | 0.0588 ’
| y2 0.5526

Since the calculated value of x? is less than the table value, we accept the

hypotheses. Therefore, may conclude that there is no significant relationship between
the gender of the respondents and their level of satisfaction.

5. FINDINGS
o Most of the respondents are female.

o Majority of the respondents age grbup are 20-35years to 56%.
e 30% of the respondents are under graduate.
o 32% of the respondents are business man.

o Majority of the respondents are 38% of montlﬁy income of below Rs.10,000.
6. SUGGESTIONS

o Aadhar is a unique identification document. Some consumers think it is very
difficult to link Aadhar with LPG because they are not aware about it. So make

them aware about the usefulness of linking Aadhar with LPG and continuous
reminders should be sending to them.

Improve financial literacy and financial inclusion so that people in urban area
can also get benefit of these schemes.
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o Many people compliant about non receipt of confirmatin 4, ling;
Rar,
]

LPG distributors so that they should give proper care for o, , "W,
at the right time. | TN g :]
o Oil marketing companies should try to credit the amount o, .
week from the delivery of cylinder and also inform them at th, r:?

o Banks should timely messages to LPG consumers when the am,l,_'::
3 iy

4

‘7 ¥y

.
i~

a

o

consumer’s account.
o Proper grievance re
Companies. Complaints sho
should give proper reply to cons

dressal mechanism shall be implemented by .
uld be cleared with one week; ca| ¢, '.-:.-f‘,_‘
.u’,gr )

umers etc. ""-‘*

7. CONCLUSION ,

In order to make the implementation of economic and social welfy, . |
t Transfer scheme 1s the right pathway ang l‘..,-,,

effective adoption of Direct Benefi
tion and reduction in costs. From , .
4 _(j-.,:

minimize leakages, delivery delays, corrup
is clear that DBTL has invited a mixed response among the general public, th,,. 1
g

welcome widely. The Government should play a major role in addressing the i,

shortcomings of the schemes s0 as to make it more effective in order to achieve 5.,

purpose of it, achieving total financial inclusion in the country and tukingu‘;m
security benefits and the benefits of the subsidies directly to the comme 5

eliminating the existence of middlemen.
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